Cambitor's 

CAMPAIGN BOOK 


You Men! You’re All Alike! 
Pigs! Pigs! I Wouldn’t 
Trust Any of You!' 








































D 



Movie Edition 
of 

"RAIN" 


Grosset and Dunlap have made a very ' \ . 

fine motion picture edition of "RAIN." V/ 

The cover as shown on the right gives a 
big play to the picture, as well as the inside 
back cover and the dedication also mentions 
the name of the picture. 

As you probably know, "RAIN," is a short story and this book not only contains 
"RAIN," but additional stories by W. Somerset Maugham. 

Special window display material and book jackets are available for window dis¬ 
play purposes and Grosset and Dunlap representatives are eager to co-operate with 
you in this respect. 

As soon as your date on "RAIN" is set, communicate with Grosset and Dunlap, 
1140 Broadway, New York City, and they will contact dealers in the vicinity of 
your theatre and assist you with material for display of the book which will give 
your theatre good publicity. 


One Sheet Makes a 

SHADOW BOX! 


The "RAIN" one-sheet, as shown herewith, 
makes an ideal shadow box, since it contains a 
striking pose of Joan Crawford that will be a 
marvelous eye-catcher if illuminated from behind. 
Mask in the sides of your shadow box and put a 
skidoo plug behind the one-sheet. 

Use this not only current with the picture, 
but as an advance teaser in the lobby of your 
theatre or on the staircase in a prominent spot 
so as to be seen by your patrons as they enter 
and leave your theatre. 


Set of JOAN CRAWFORD Fashion Stills 


Courtesy Metro- 
Coldwyn-Moyer 


the PERFECT 

MONEY-MAKER FOR YOU 

W HAT a short title—"RAIN." What a picture! Certain to 
crash through with long runs. 

Joan Crawford, one of the greatest box office draws in modern 
history, in a role practically made to order for her. Here is the 
richest plum of this year or any year. No wonder Joan was so 
anxious to perform under the direction of Lewis Milestone, famous 
director of "All Quiet on the Western Front" and "The Front Page." 

Advance publicity on this picture in fan papers and newspapers 
throughout the world has been absolutely unprecedented. Hundreds 
of thousands of lines have been written. Photographs running into 
the hundreds of Joan Crawford, Walter Huston, Lewis Milestone 
and other members of the cast have appeared in publications in 
every language. 

Here is a picture, not only pre-sold to the public, but awaited by 
millions in a high pitch of expectancy, knowing that here is a film 
that will hit,a high note of popularity for all times. The undercurrent 
of passion, the racing conflict of emotions, the background, all put 
spice and life into the picture. 

The years of success that the stage play has enjoyed have given 
the title "RAIN" a halo of "bigness" that will mean many dollars at 
our box-office. Don't let this picture come into your town unheralded 
>y you, figuring that it's bound to do big business on its own 
strength. Sure it will do well, but by exploiting it to the limit you 
can smash your box-office records and reap a cash reward far in 
excess of that enjoyed by any picture. Utilize the many stunts 
mentioned in this book. Plug them to the limit and "RAIN" will bring 

A "Rain" of Cash 


EASILY SHOCKED 
RUN FOR 
SHELTER! 

Here comes that tor¬ 
rential down-pour of 
passionate drama 


£ 


YOU 


ARE 


with the lightning 
star of stars! 


12—Two Col. 
Ad (Mat 10c; 
Cut 50c) 


with WALTER HUSTON 
United Artists Picture 


A Lewis MILESTONE Production 


Above you see illustrated a double-faced lobby display which 
will have a startling effect if suspended underneath your marquee. 

Each one of the three giant stars measures three feet across and 
is made of one-quarter inch thickness of compo board, silk- 
screened in three bright colors, one star being Crawford, the other 
Huston and the one in the center, a scene from the picture with 
the title. 

Prices, ready for hanging, for the three stars, $4.25, shipping 
charges extra. Terms C. O. D. or cash with order. Write or wire 
direct to Eugene O'Hare, 62 West 42nd Street, New York City. 


THREE STAR Lobby Display 









TABLOID Newspaper 

We have made special arrangements with the Neo-Gravure Printing Company, whereby 
they have prepared a four-page tabloid newspaper. The first three pages are devoted to 
scenes from the picture, intimate glimpses of the characters, shots of the locale of the story 
and every feature of tabloid journalism. 

The last page has been left blank. The sale of the space on this back page to mer¬ 
chants tieing up with the picture is your wedge for reimbursing yourself for the original 
nominal cost of the tabloids. 

Each page of this rotogravure tabloid measures I0%"xl6". The cost of these tabloids 
is as follows: 

1,000.$3.75 5,000..$3.50 Per M 

3,000. 3.60 Per M 10,000.. 3.25 Per M 

Tabloids are not carried at the United Artists exchanges, but should be ordered direct 

from Neo-Gravure Printing Company, 374 2nd Avenue, New York City. 

As regards imprinting the back page of these tabloids, there will be a charge of $3.00 
for the first thousand, and $1.50 per thousand for each additional thousand. 


JOAN CRAWFORD 

Endorses LUX Toilet Soap 

You can tie-up with your local dealer handling Lux Soap in connection with 
Joan Crawford in "RAIN." 

In many cities Lever Bros, representatives have arranged special sales of Lux Soap, 
running big newspaper ads mentioning that with each purchase of a dozen cakes 
of Lux Soap, they will receive a pass to see Joan Crawford in "RAIN," at your 
theatre. 

This arrangement must be made by you direct with the local representative of 
Lever Bros. In the event that you desire further information as to how you can 
tie up with Lux Soap and get a real publicity break for Joan Crawford in "RAIN," 
playing at your theatre, write to Roy N. Hallowell, Lever Bros., Cambridge, Mass, 
and he will furnish you with the necessary information or have one of his representa¬ 
tives in the field contact you. 





Novelty RAIN CHECK 

These rain checks each contain a different number 
and you should award a prize to the one holding the 
Lucky Number each day. 

You can create added interest in this contest by 
posting each day in your lobby the winning number 
or numbers. In this way you will have an attention- 
getting board in your lobby which hundreds of people 
will come to look at daily to see if they had a winning 
check. With a quantfty of ten thousand you could 
give away a thousand a day, and award ten daily 
prizes. These rain checks are authentic looking and 
measure 2"x4" in size. Prices are as follows: 

10,000.$3.00 per M 

5,000. 3.25 " " 

3,000_ 3.50 " " 

1,000. 4.00 " " 

500.. 3.00 

The above prices include imprint, theatre name and 
playdate. Order direct from Economy Novelty & 

Printing Company, 239 West 39th Street, New York 
City. 

• 

BALLYHOO Your Town 
with this "RAIN" Umbrella 

The Wonder Sol Umbrella illustrated on the left has a spread of 32 inches. 

It is not a toy but an efficient umbrella that is rain proof and sun proof. It has 

eighteen reinforced ribs and folds so that you can tuck it under your arm like 
a handbag. These umbrellas make a great ballyhoo for 'RAIN." On the upper 
side is selling copy stating—"Open your umbrella and see Joan Crawford in 

'RAIN'" and your theatre imprint as well. Also the title of the picture is 

repeated on the wooden handle. 

Prices including theatre imprint are— 

50.....$7.50 100....™.:.$15.00 

500......$75.00 

Add to above prices freight, F. O. B. Fond du Lac, Wisconsin. Order them 
direct from Craft Sales Company, 1137 Merchandise Mart, Chicago, Illinois. 

• 




IN TH E 
EVENT OF 

U\H 

USE THIS CHECK 

• 

MINOR SHINE 
BE SURE TO SEE 

JOAN 

CRAWFORD 

*h-RAIN" 



COLORTONE Slide 



A special effect slide has been made up which you should 
use in advance of the main title on "RAIN." This will fill the 
full length and width of the proscenium arch. It is highly 
colored in two sizes for any standard equipment. Colored posi¬ 
tive alone will give excellent results and can also be used with 
uncolored negative to obtain greater depth. 


4" x5"—Colored positive only..$2.00 

—Set (positive and negative)_ 3.00 

3 l /4 ,, x4"—Colored positive only_ 1.50 

—Set (positive and negative)... 2.25 


Order by Number N-303 direct from National Studios, Inc., 
226 West 56th Street, New York City. Send remittance with 
order to avoid parcel post and C. O. D. charges. Write for 
catalogue of colortone effects. 




15—Two Col. Ad Slug (Mat 10c; Cut 50c) 


_ _ 

A CLOUDBURST OF \ 
PASSION! A RAGING 
\ STORM OF EMOTION! \ \ 

JOSEPH M \ ■ U \ The lightning star of star? 

SC uc kick strikes at the heart of the 

\ \ world with the PEAK p E *. \\ 



10—T wo Col. 
Ad (Mat 1 Oc; 
Cut 50c) 









































































Utilize Spotlight at Night to 
Heighten Value of Display 

To Increase the effectiveness of your marqu 
utilize a spotlight at night which throws its bea 
directly on the cut-out figures. However, it is si 
gested that you make a filter paper with lines on 
simulating rainfall, which if placed over the face 
the spotlight will be projected on the front of y< 
theatre and marquee as well and give a rain-1 
appearance to the front. 


JOSEPH M. SCHENCK 

presents 


JOAN 


with WALTER HUSTON 


A deluge of passion 
in a storm of emotion 

UNITED 

ARTISTS 

PICTURE 


ScxOfficv 


6REAT 


T HE twenty-four sheet on "RAIN" contains an unusually striking head of Joan Crawford. 

This poster paper also contains some atmospheric backgrounds that can be cut out, mounted and 
displayed on your marquee. The six-sheet figure of Joan Crawford makes a good companion piece if 
placed on the opposite end of the marquee as illustrated above. 

In utilizing these cut-outs you can have them serve a double purpose. The large head in the twenty- 
four sheet should be put on display in your lobby at least a week before the showing of the picture with 
suitable copy explaining to out-going patrons that this is the next attraction. 

The six-sheet figure of Joan Crawford could be put on the steps leading to your balcony or some 
other strategic position where the majority of people will notice it. 

Current with the picture they can be taken out of the lobby and off the staircase and mounted on 
your marquee in the manner described above. Here is a picture that lends itself to poster display so 
be sure you not only use the paper for cutout purposes but that you blanket your town as well with these 
showmanship posters. 


BAROMETER of EMOTIONS 

Mount a real weather barometer alongside of a barometer of emo¬ 
tions that you prepare yourself. On this latter device incorporate the 
different degrees of emotion, such as interest, affection, love, passion, 
jealousy and hate. 

On different days previous to the engagement you can change the 
hand of the emotion barometer, for example, from love to jealousy, 
jealousy back to hate, etc. In other words, people at a glance can 
see whether there is stormy weather ahead and at the same time their 
attention will be attracted to the conflict of emotions right alongside 

The regular weather barometer you can probably borrow from a 
local optician or jewelry store in return for a card giving them credit. 


"RAIN" Insurance Policy 

A special rain insurance policy which looks 
like the usual insurance policy has been 
made in an inexpensive throwaway form. 
This policy not only guarantees against rain, 
but assures the holder that on their visit to 

the...theatre to see "RAIN," 

they will be thoroughly entertained. 

Prices including theatre imprint are: 

10,000.......$4.00 Per M 

. 4.25 


5,000. 

3,000... 

1,000. 

500. 


. 4.50 

. 5.00 

. 3.50 


Order direct from Economy Novelty & 
Printing Company, 239 West 39th Street, 
New York City. 


WEATHER FORECASTER 

A souvenir card measuring three inches square has been prepared 
with a piece of Litmus paper across the center, bearing the illus¬ 
tration of Joan Crawford in "RAIN." This souvenir functions accu¬ 
rately—when it is blue, the weather is fair; when pink, rain is in 
the air, and when it turns to lavender, it means a change. There 
is room for your theatre imprint and playdate. Prices are: 

500, $6.00; 1,000, $10.00; 3,000, $9.50 per M; 5,000, $9.00 per M; 
10,000, $8.50 per M. Order direct from Economy Novelty Printing 
Co., 239 West 39th Street, N. Y. C. 


WALTER HUSTON 

WILLIAM GARGAN 
GUY KIBBEE 


Women will weep real 
tears! Men will blush 
with shame as they 
watch this woman 
lashed by intolerance! 
It’s the lightning hit of 
the year! 

• 


A LEWIS 

MILESTONE 

































COMBINATION In Vea m! 





THE LIPS 

HAVE “IT” 


A S Sadie Thompson in "RAIN," Joan Crawford gives a vivid portrayal 
of this woman of easy virtue. 

When you see this picture you will notice that during the torrent of emo¬ 
tions her lips practically express her thoughts. In one instance they are 
scornful lips, in another, pleading lips, passionate lips, sarcastic lips, sad lips, 
stubborn lips, jealous lips. 

Here is the basis of an unusual newspaper contest whereby the public is 
invited to write in and give their opinion as to the type of lips appearing 
with the current installment of the contest. In other words, each day the 
newspaper will publish a different pair of lips tending to convey qne type of 
emotion or another. This will arouse quite a bit of curiosity and in all news¬ 
paper clippings be sure that they mention Joan Crawford in "RAIN." 

CAN YOU TELL TO WHAT FAMOUS 
PEOPLE THESE LIPS BELONG? 

As a version of this contest you could daily publish close-ups of the 
lips of famous people, such as Lindbergh, Al Jolson, with his mouth wide 
open singing "Mammy"; Edison's lips, sealed forever after a life of 
science; and the lips of Franklin D. Roosevelt, Herbert Hoover, etc. In 
other words, use the lips of people now in the public spotlight or famous 
personages of the past. You could probably give a slight hint as to 
whose lips they are. As, for example, in publishing Mussolini's lips, you 
could state as follows: "He is not an American. His fiery oratory is 
often heard by thousands assembled in the open air." Shown below are 
various line drawings of lips which you can use for reproduction purposes 
in the newspaper in connection with this contest. 



GIANT 

WOODEN 
LETTERS 
Attract 
Attention 
to Yo u r 
Theatre 


On the right is shown a novel theatre display for "RAIN." 
These are cut-out wooden letters of the title complete and 
ready for suspension in the front of your theatre. Each letter 
is three foot square and the complete title measures approxi¬ 
mately twenty feet. The letters are painted in bright colors and 
attached to ropes with patent clasps permitting adjustment of 
space between letters to suit your height of building. Can 
be hung from your vertical sign, roof cornice or flag pole. 

Price $5.00 per set—shipping charges extra. Terms C. O. D. 
or cash with order. Communicate directly with Eugene O'Hare, 
62 West 22nd Street, New York City. 















































WILLIAM 

CARCAN 

Shirt 


William Gargan scores a per¬ 
sonal triumph playing opposite 
Joan Crawford in "RAIN." 

A special shirt has been designed called the William 
Gargan shirt which contains his name on the label. The 
Lion Brand Shirt Company, one of the oldest in the 
country, will exploit this shirt in connection with the 
showing of "RAIN" at your theatre. 

As soon as your date is set inform them so that 
they can get in touch with dealers in the vicinity of 
your theatre and supply them with shirts and enlarge¬ 
ments of William Gargan. They will then arrange a 
neat window that will react in a good publicity way 
on your theatre. 

Communicate promptly with M. Nirenberg & Sons. 
1140 Broadway, New York City. 
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BANNERS 


Above is illustrated a six-foot marquee 
valance in startling color combination, 
33" deep, with a fringe at the bottom, 
and specially priced at $2.40 each. 

On the left, the upright banner indi¬ 
cated, is available in two sizes: 


3 ft. x 20 ft. .. 
3 ft. x 30 ft. .. 


-..$ 9.00 
... 13.00 


It is made of a strong weatherproof 
fabric that will hold its color despite 
rough usage. 

On the upper right is illustrated a pen¬ 
nant. This pennant measures I2"x30" in 
assorted colors, for $1.75 per dozen. 

Shown below is a canvas burgee which 
measures 20"x30" with fringe at the 
bottom. They are available in several 
color effects and are priced at 45c each. 

Order Direct From 

MORRIS LIBERMAN 

729 Broadway 
New York City 
NEW YORK CITY 



SADIE 

THOMPSON 

Stunt for 

STREET FLASH 


Dress a girl in a very garish 
costume with checkered outfit sim¬ 
ilar to the one worn by Sadie 
Thompson in "RAIN." Be sure that 
she has on plenty of make-up, par¬ 
ticularly accentuating her lips. 

This girl should walk with a tough 
swagger and carry one of the 
ballyhoo umbrellas as mentioned on page three. 
Have a card on her back stating—"What kind of 
lips did Sadie Thompson have? See Joan Crawford 
in 'RAIN' at _____ theatre." 

This girl can also give away throwaway material 
which you are using to ballyhoo this picture. 



MARINE Recruiting TIE-UP 

In the event that in your city there are any Marine Recruiting 
boards located in strategic spots, as there are in many cities 
throughout the country, tie up with the marines by utilizing 
a board somewhat as the one shown above. 

As you know, William Gargan, who plays the role of the 
marine, falls in love with Sadie Thompson, and there are many 
scenes throughout the picture showing activities of the marines. 

In this connection you could have several stills from the pro¬ 
duction mounted on this board which would be a splendid 
advertisement for your theatre during the showing of Joan 
Crawford in "RAIN." 




"WABASH BLUES" Record 

In several important sequences in "RAIN," Sadie Thompson 
plays her good old reliable phonograph and she harps on the 
one record, namely "Wabash Blues." This almost becomes the 
theme song as far as Sadie is concerned. 

In connection with this you can play this record in your 
lobby as a ballyhoo and contact your Victor dealer and ask 
for record No. 23277, which is Taylor's Dixie Serenaders version 
of "Wabash Blues." |n the event that your local Victor dealer 
does not have this record, communicate direct with the Victor 
Recording Laboratory, 153 East 24th Street, New York City. 



Jingle Contest 

Arrange a Jingle Contest with your local 
newspaper whereby you publish three lines 
of the jingle and the reader fills in the 
fourth. Here are two typical jingles which 
contain all four lines which you can use in 
this respect: 

Come with Sadie Thompson and her 
marine friends— 

Away to the South Seas 
Where you take your ease 
And never get duties 
But do as you please. 

Says Sadie Thompson: 

Ships sail in, and ships sail out, 

Nothing can happen in this greasy spot 

So smile, smile, you tropical Isle 

I've had enough heaven to last me a while. 

In publishing them in the newspaper be 
sure you omit the last line so that the 
public can fill in their versions. 

In this connection you may be able to 
tie up with your local radio station and 
have them announce the first three lines of 
the jingle in connection with the program 
and have listeners send in the completing 
line of the jingle. 

Prizes can be awarded through the news¬ 
paper and should mention the name of the 
picture pUv ; *>q at your theatre. 




A RAGING TORRENT OF 
PASSIONATE DRAMA 

There they stood—the 
three of them! She, a 
woman accused of 
shame; he, the accuser; 
and facing them both, 
the marine who loved 
her—shame or no! 



LEWIS MILESTONE Production-SJJtlSJISSISS 


9—Three Col. Ad (Mat 20c; Cut 75c) 




Catchlines 

The pitiless downpour of tropic rain relent¬ 
lessly driving men to become slaves to 

desire. 

• • • 

Lashing emotions to a frenzy . . . scaling 
new heights in dramatic intensity. 

• • • 

Sadie Thompson didn't pretend to be an 
angel. . . . But she thought more of her own 
soul than the reformer who prayed for it . . . 
and coveted her charms. 


|Tou men. . . . You're all alike!" 

Pigs! Pigs! I wouldn't trust one of you." 


The marines had the situation well in 
hand until Sadie Thompson landed in the 
torrid tropics. 

• • • 

RAIN ' . . . the year's greatest motion 
picture . . . with Joan Crawford, the most 
popular actress on the screen, and directed 
by Lewis Milestone, who directed "All Quiet 
° n + M e ,. W f s * ern Front" and "The Front 
Page. Rain ... a combination of enter¬ 
tainment values that's unbeatable. 


Sadie Thompson loved life and a good 
time until she fell under the spell of a 
fanatic soul saver whose "reformation" of 
her brought a hatred of all men . . . except 
one. 
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UBLICITY 

SECTION 


♦..“RAIN”* 


'Rain'' Starring Joan Crawford 
Pictured in Natural Settings 

New Version of Maugham Story First of Lewis Milestone 
Series for United Artists 


“Rain,” the Joan Crawford star¬ 
ring vehicle which comes to the 

. theatre on ., 

is the first of a series of feature 
films to be made by Lewis Mile¬ 
stone, ace director-producer, under 
his newly-formed affiliation with Jo¬ 
seph M. Schenck and the Art Cin¬ 
ema Corporation, and advance re¬ 
ports place it unmistakably in the 
category of “All Quiet on the West¬ 
ern Front,” “The Front Page” and 
other masterpieces of this director¬ 
ial genius. 

The story is a new adaptation by 


SADIE THOMPSON 
BUYS WARDROBE 
FOR $17.50 

Joan Crawford's Outfit in "Rain" 
Bought in Department 
Store 


After wardrobe experts and cos¬ 
tume designers had debated weeks 
over the most appropriate clothes 
for Joan Crawford to wear in her 
latest starring picture, “Rain,” which 

_ __ comes to the . theatre on 

Maxwell Anderson of the famed .> the United Artists 


stage play, which in turn was 
adapted by John Colton and C. Ran¬ 
dolph from the short story by W. 
Somerset Maugham. It is known to 
millions; in fact, it is one of the 
best-known stories in the English 
language. 

Loaned for First Time 

Joan Crawford was loaned to 
United Artists by Metro-Goldwyn- 
Mayer for the leading role, this be¬ 
ing the first time a star of her mag¬ 
nitude has been let out by that 
company. And around her has been 
assembled one of the greatest casts 
in years, its members including 
Walter Huston, William Gargan, 
last season’s Broadway sensation; 
Matt Moore, Guy Kibbee, Walter 
Catlett, Beulah Bondi, Kendall Lee, 
Ben Hendricks and Frederick How¬ 
ard. And ace-artisans were chosen 
for the photography, art direction, 
sound technique and film editing. 

The entire company was trans¬ 
ported to the isthmus on Catalina 
Island, where it remained upon lo¬ 
cation for two months. Which 
means that “Rain” in its entirety 
was photographed on a location 
which is a natural replica of its 
Pago Pago locale. And, like the 
South Seas, the company was per¬ 
mitted to “go native,” with the re¬ 
sult that a realism was attained 
which would not have been possible 
in Hollywood, no matter what the 
artistry. 

Story Well Known 

The story, as you probably know, 
concerns itself with a girl of nonde¬ 
script reputation who, with several 
other passengers on a South Sea 
schooner, is marooned on the small 
island of Pago Pago when cholera 
breaks out among the crew. And 
the entire action of the story occurs 
while the quarantine is in effect. 
The central characters are a brim¬ 
stone-smelling reformer and the 
lady of limber morals whom he tries 
to force into a path of rectitude, 
with a sergeant of marines siding 
with the girl and finally winning 
happiness for her. 

As the title implies, rain pro¬ 
vides the real background of the 
yarn. Rain, relentless rain—falling 
for days on end until the marooned 
company is driven near to insanity. 
And it is here that the picture makes 
one of its principal appeals. Hereto¬ 
fore, sound reproduction of rain¬ 
storms upon the screen have left 
something to be desired. But the 
newest development of the Western 
Electric laboratories, called the 
Wide Range system, has been em¬ 
ployed for the first time in this pic¬ 
ture, with the result that “Rain” 
introduces the most perfect sound 
reproduction to date. 



studio bought her a $17.50 outfit in 
a Los Angeles department store. 

It was not a question of finances, 
but of realism, that prompted the 
film corporation to pass up the facil¬ 
ities of its own large wardrobe de¬ 
partment and shop for an inexpen¬ 
sive, flashy bunch of finery for the 
usually fastidiously-dressed star. 

Miss Crawford plays Sadie 
Thompson, social outcast with her 
own set of ideals, who engages in 
an emotional conflict with a fanat¬ 
ical reformer and a love affair with 
a Marine, on the tropical island of 
Pago Pago. She wears but one 
costume practically all through the 
picture, consisting of a gaudy skirt 
and jacket, small, feathered hat, 
near-silk stockings, high-heeled, 
flash shoes and an imitation fur. 



Milestone Filmed 
“Rain” Like a 
General 


Forces Co-ordinated Like Those 
of a Field Marshal 
in Combat 


ill## ***** WZ*«** M ~***%<**/^ 
-"Joan Crau/ford. star o/^Rai.n*- 

1—2 Col. Star Head Drawing (Mats 10c; Cuts 50c) 


Every time that Lewis Milestone 
got ready to direct a long-shot 
beach scene in “Rain,” United Art¬ 
ists picture starring Joan Craw¬ 
ford, at Catalina Island Isthmus, 
his field-operations staff set in mo¬ 
tion the most elaborate non-inter¬ 
ference signaling system ever 
devised for a film production. 

Like a field-marshal co-ordinating 
his forces for battle over a wide 
front, Milestone occupied a vantage 
point with his staff and made sure 
that no incongruous note entered 
into the scheme of things during 
the actual filming and sound-record¬ 
ing of big scenes. 

In shooting out over the beach 
onto the blue bay at the island 
location, every possible precaution 
was taken to keep craft other than 
those in the picture out of camera 
range. 

Through the cooperation of island 
authorities and courtesy of owners 
of private boats, the bay was first 
cleared of all craft except those 
needed in the scenes. Then, by 
means of sirens, a loud-speaking 
system, and captive balloons for 
airplanes, semaphores, and signalers 
aboard speed boats, the Pago Pago 
atmosphere was assured while cam¬ 
eras and sound-recording equipment 
were in operation. 


Joan Crawford Most Regular Girl 

in Pictures, Say Studio Workers 

Star Always Considerate of Production Men, Most of Whom 
She Calls By First Names 


Perhaps no reputation is worth more 
to a Hollywood star than that accord¬ 
ed him by the studio workers—the 
assistant directors, the photographers, 
the electricians and all the other back- 
stage aides without whose co-operation 
no picture possibly can be made. And 
that reputation may often make or 
break a star, no matter how eminent. 

If you want the “low-down” on 
your favorite movie star, ask those 
self-same studio workers. Ascertain 
which of' the players are snobbish, 
which are temperamental and which 
are considerate of their fellows. And 
you’d be surprised at the answers. 

Joan Crawford Regular 


First 25 Years 
the Hardest , 
Says Moore 

“Rain” About the 500th Film 
Matt Has Appeared In 


The first quarter of a century as a 
featured player in films is the hard¬ 
est, according to Matt Moore, the 
perennially young actor who has an 
important supporting part in “Rain,” 
United Artists picture starring Joan 
Crawford, which is due at the .... 


Making his debut back in the dim 
past when two-reelers were super¬ 
productions and one-reelers the rule, 
Moore, member of the famous act¬ 
ing family that includes Tom and 
Owen Moore, has appeared in so 
many pictures that he has long 
since lost track of the number. Five 
hundred would not be far from the 
total. 


But wherever you ask about Joan 

Crawford, you’ll get the same answer. . theatre on 

The most “regular guy” in the busi¬ 
ness. And this despite one of the most 
meteoric climbs to fame in history, 
a cTTrrib which would have turned the 
heads of nine out of every ten girls. 

An unknown bit player a few years 
ago, Joan Crawford today is univer¬ 
sally recognized as one of the greatest 
box-office attractions, entitling her to 
prerogatives of stardom. Yet she asks 
no special favors, on or off the set. 

When Miss Crawford was loaned 
by Metro-Goldwyn-Mayer to United 
Artists to star in the Lewis Milestone 
production of “Rain,” few of “Mil¬ 
lie’s” production gang had ever worked 
on a picture with her. Few had ever 
seen her in person. But within a few 
days after the arrival of the company 
on Catalina Island she was calling 
most of the gang by their first names. 

And by the end of the first week they 
had agreed among themselves that 
she was “the most regular” star with 
whom they had ever been thrown in 
contact. 


Joan Crawford ^William Gargan 

in a scene from Rain" 

5—1 Col. Scene (Mats 05c; Cuts 30c) 


Never Forgot Much 

Producer Milestone might forget 
amout lunch or dinner, but Miss Craw¬ 
ford never did. “The boys must be 
getting hungry,” she’d say to “Millie,” 
and that was enough. Work would 
stop. Once she apologized to the men 
for prolonging a scene until it was 
right. 

One night, while all hands were 
working on the picture, word arrived 
about the serious injury of a man, 
not a member of the company, at an¬ 
other part of the islapd. Joan tele¬ 
phoned to Hollywood, and before long 
her personal physician was on his way 
to treat the patient. And it didn’t cost 
the patient a cent, either. 

Joan Crawford has been a trouper 
all her life, and that’s the real answer 
to the foregoing. When she was a tot 
in San Antonio, Tex., her father con¬ 
ducted a small spring of theatres, and 
Joan spent many of her days in them. 
At five she learned to dance, and at the 
age of sixteen she was on the stage. 
She has been entertaining since. 


For several years, before the ad¬ 
vent of multiple, reel productions, 
Moore played in an average of one 
picture a week. 

He has been a personality in fea¬ 
ture-length pictures for more than 
fifteen years, and has appeared with 
most of the stars and worked for 
practically all the leading directors 
and companies during the entire his¬ 
tory of the film industry. 

Moore’s latest role is Dr. Mac- 
Phail in the romantic tropical drama 
based on W. Somerset Maugham’s 
story being brought to the talking 
screen under the direction of Lewis 
Milestone, with Miss Crawford in 
the stellar part of Sadie Thompson, 
and Walter Huston, William Gar¬ 
gan, new leading man from the 
Broadway stage; Guy Kibbee, Wal¬ 
ter Catlett, Beulah Bondi, the gossip 
of “Street Scene,” Kendall Lee 
Glaenzer, New York and Paris so¬ 
ciety beauty who is starting a film 
career, and other personalities in the 
supporting cast. 


Page the Weather Man 


Tropical storms were supplied at 
a moment’s notice by the most elab¬ 
orate rain-making system ever de¬ 
vised for a motion picture in “Rain,” 
starring Joan Crawford for United 
Artists under the direction of Lewis 
Milestone, and filmed entirely in 
natural settings at Catalina Island 
Isthmus. 


JOSEPH M. SCHENCK 

presents 


JOAN CRAWFORD 

(By Courtesy of Metro-Goldwyn-Mayer Corporation) 


“RAIN” 

with 

WALTER HUSTON 

A LEWIS MILESTONE PRODUCTION 

UNITED ARTISTS PICTURE 
Directed by LEWIS MILESTONE 
From the Stage Play "Rain.” Adapted by John Colton and 
C. Randolph from story by W. Somerset Maugham. 
Screen Adaptation by MAXWELL ANDERSON 

Phntoeranhv Art Director 

OLIVER MARSH RICHARD DAY 

Assistant Director 
NATE WATT 

Sound Film Editor 

FRANK GRENZBACH W. DUNCAN MANSFIELD 

THE CAST 

Sadie Thompson .Joan Crawford 

Alfred Davidson .Walter Huston 

(Sergeant O’Hara .William Gargan 

Joe Horn . Gny Kibbee 

Quartermaster Bates .Walter Catlett 

Mrs. Davidson .Beulah Bondi 

Dr. MacPliail ...Matt Moore 

Mrs. MacPhail .Kendall Lee 

Griggs .Ben Hendricks 

Hodgson .Frederic Howard 

Short Synopsis 

"RAIN” 

A South Sea schooner bound for Asia is forced to anchor at the 
island of Pago Pago when a member of the crew comes down with 
cholera, and the passengers disembark, to remain until the quarantine 
is lifted. Among those who find lodging at Joe Horn’s (Guy Kibbee) 
trading post and hotel are Sadie Thompson (Joan Crawford), a flashily- 
dressed American girl; Alfred Davidson (Walter Huston), a fanatical 
reformer, and his wife (Beulah Bondi), and Dr. and Mrs. MacPhail 
(Matt Moore and Kendall Lee). 

The ship’s quartermaster, Bates (Walter Catlett), introduces Sadie 
to a group of Marines, including Sergeant O’Hara (William Gargan) 
who throws Davidson out of Sadie’s room when the reformer brands 
her a “loose woman” and tries to keep her and her friends from enjoy¬ 
ing themselves by playing the phonograph and dancing. 

The tyrannical Davidson, who wields great unofficial power in the 
islands, complains to the Governor about Sadie, and lodges charges 
against the Marine sergeant. Davidson tells Sadie she must accept his 
guidance in the salvation of her soul, or face destructioh. She further 
incurs the reformer’s enmity by denouncing his hypocrisy and his per¬ 
secution of her. 

Romance springs up between Sadie and O’Hara, and he urges her 
to go to Sydney, where he will join her as soon as his enlistment ex¬ 
pires. Their happiness is shattered by an order from the Governor, 
instigated by Davidson, ordering Sadie deported to San Francisco on 
the next boat. Sadie pleads with Davidson, telling him she has reasons 
for not wishing to return to the States. He tricks her into admitting 
she has a prison sentence hanging over her head, but explains she was 
“framed.” He insists she must return and “atone” for her sins. 

While O’Hara is confined in the guard house as a result of David¬ 
son’s charges, Sadie hysterically yields to the reformer’s exhortations 
and begins praying. Dominated by Davidson, she becomes reconciled 
to the idea of returning to ’Frisco and when O’Hara effects his release 
from the guard house and comes to Sadie, she refuses to heed his pleas 
to let him take her to another island and board the Sydney steamer 
from there. 

On the eve of boarding the ship for San Francisco, Sadie is informed 
by Davidson that he too now “sees the light,” and she doesn’t have to 
return to the States. Sadie fails to understand and goes to her room. 
Davidson, struggling with his emotions as he paces up and down in 
the rain, suddenly strides to Sadie’s room and closes the door behind 
him. 

The next morning S’adie is her old self, and as she comes out of her 
room she bitterly cries: “You men—you’re all alike! Pigs! Pigs! I 
wouldn’t trust one of you.” 

Sadie is then told that Davidson has committed suicide ; he has been 
found on the beach with his throat cut. 

“Then I can forgive him,” says Sadie. “I thought the joke was on 
me. I see it wasn't." 

O’Hara leads her away as they plan life anew in Sydney. 















































SPOT NEWS FOR YOUR NEWSPAPER CAMPAIGN 


Has Photographed 
Picture Stars 
Since 1910 

Oliver Marsh, “Rain” Cameraman. 

Celebrates 22nd Anniversary 
in Films 

Oliver Marsh, youthful-looking 
veteran motion picture cameraman, 
has just celebrated the completion 
of twenty-two years spent in photo¬ 
graphing the stars. 

Heading the camera battery on 
“Rain,” United Artists picture star¬ 
ring Joan Crawford under the direc¬ 
tion of Lewis Milestone, which 

comes to the . theatre 

on., Marsh paused long 

enough to receive congratulations 
on a career that has embraced prac¬ 
tically the entire history of the film 
industry, and then resumed work on 
his estimated 350th feature. 

Widely Traveled 

Marsh has lost track of the num¬ 
ber of pictures he has photographed 
since he started with the now long- 
extinct Reliance-Majestic company. 
His work has brought him in con¬ 
tact with practically every star, di¬ 
rector and producer of importance 
in the history of motion pictures to 
date. 

As a youth, Marsh debated be¬ 
tween joining the navy and seeing 
the world, or going to work in a 
California hamlet called Hollywood, 
then unknown to the world at large. 
Since then his duties as a camera¬ 
man have taken him to every coun¬ 
try in the world except Java and 
Siam. He has been to Europe, Asia, 
Africa, South America, Australia, 
the British Isles and other principal 
islands, traveled on the seven seas 
and crossed the North American 
continent scores of times. If he 
ever takes a long vacation, he says 
he will visit Java and Siam and 
then feel that he really has “seen 
the world.” 

Mae Marsh’s Brother 

Mae Marsh, one of the earliest 
of the world-famous film stars, who 
played the immortal character, “Lit¬ 
tle Sister,” in D. W. Griffith’s 
“Birth of a Nation,” and who re¬ 
cently returned to the screen after 
several years’ absence, is his sister. 

If Marsh haS a hobby, it is mak¬ 
ing home motion pictures of his 
wife and three children. 


Fishing a Duty 
in Picturing 
of “Rain” 


Natives Had to Keep Isolated 
Company Provided with Food 


Fishing wasn’t a pastime with 
members of the film company which 
made the United Artists picture, 
“Rain,” starring Joan Crawford, at 
Catalina Island Isthmus. It was a 
vital part of the daily production 
schedule in bringing the romantic 
tropical drama based on W. Somer¬ 
set Maugham’s story to the talking 
screen. 

Scores of native extras who play 
atmospheric roles in the Lewis 
Milestone production were required 
to bring in a big daily catch for use 
in creating authentic backgrounds 
for the story of the American girl, 
the reformer, the Marines and other 
characters laid in the South Sea 
island of Pago Pago. The natives, to 
whom finding the places where the 
fish are biting is second nature, took 
their canoes out in the bay each 
morning before the company started 
work, and returned an hour or so 
later with plenty of “atmosphere.” 

Between scenes, the fish were 
kept fresh in iced containers, and 
served at the “Rain” company com¬ 
missary for lunch and dinner. 

The natives frequently prepared 
the fish “a la Pago Pago,” wrapping 
them in leaves and cooking them 
with hot stones on the beach, and 
carried them as a special treat to 
the tables of Miss Crawford, Direc¬ 
tor Lewis Milestone, Walter Huston, 
William Gargan, Guy Kibbee, Wal¬ 
ter Catlett, and other members of 
the company. 

One morning when Huston and 
Catlett had a late call on the set 
they loaded tackle into a launch and 
followed the natives to the fishing 
grounds, but returned at noon to 
report that the fish must have been 
suffering from dyspepsia. 


A Home Town Boy 


A son of the South Sea trader 
who is said to have been the orig¬ 
inal of the character, Joe Horn 
in W. Somerset Maugham’s story, 
plays a small role in Joan Craw¬ 
ford’s United Artists starring pic¬ 
ture, “Rain.” His name is Maxwell 
Reid, and he was born and reared 
in Pago Pago, locale of the roman¬ 
tic tropical drama. 



doan Crawford and Walter Huston, in "Rain" 

2—2 Col. Scene (Mats 10c; Cuts 50c) 


Milestone Has Won More Laurels 

Than Any Other Film Director 

Producer of “Rain” Has Stuck to Aides Who Started 
With Him on First Picture 


Courteous to everybody at all times 
—appreciative of the other person’s 
viewpoint—loyal to the men and wo¬ 
men who work for and with him— 
possessing a rare sense of humor 
even in the most trying situations— 
detesting sham in people and things 
—insisting on working harder and 
putting in longer hours than anybody 
else. 

That is part of the human side of 
Lewis Milestone, motion picture direc¬ 
tor, who has won more honors than 
any other member of his profession, 
and whose latest production, “Rain,” 

comes to the . theatre on 

., with Joan Crawford in 

the starring role. 

Has Same Staff 

Milestone’s hat-size has not changed 
since he started on the lower rungs of 
the film ladder and climbed to rank¬ 
ing “ace” director of the industry. 
The people who “knew him when” as 
“Millie,” still call him “Millie,” and 
the director would resent it if these 
old friends and associates attempted 
to “mister” him. 

Many members of Milestone’s staff 
have been with him for years. Nate 
Watt, his chief assistant, has been with 
him for ten years. Other veterans on 
Milestone’s staff include John Orlando, 
Arnold Belgrade, Mike Jeffries, V. L. 


McFadden and Russ Woodin. Mile¬ 
stone wouldn’t think of making a pic¬ 
ture without them. 

Milestone’s modesty is proverbial in 
Hollywood. He lets his productions 
speak for themselves. When “All 
Quiet on the Western Front” was hav¬ 
ing its world premiere, and the audi¬ 
ence was yelling for the great director, 
Milestone was riding to the railway 
station, with one of his old friends, to 
start his first real vacation in years. 
Milestone was the unanimous choice of 
the Academy of Motion Picture Arts 
and Sciences as the outstanding direc¬ 
tor of filmdom after he made “All 
Quiet.” 

Is Ace Director 

He is the only director ever honored 
by the Academy without a dissenting 
vote. In previous years he won hon¬ 
ors from the Academy for his direc¬ 
tion of “Two Arabian Knights” and 
“The Racket.” 

For the past four years Milestone 
has been voted one of the ten best 
directors in a nationwide poll of mo¬ 
tion picture critics. For the past two 
years the critics have placed him at 
the head of the list. 

He can direct for the masses and 
the classes, put it into one picture, and 
please everybody. 


Bill Gargan Was Too Handsome 

for Joan Craivford’s Leading Man 


Director Milestone Had to Place Scar on His Face and Otherwise 
Toughen Him up for “Rain” 


William Gargan, Joan Crawford’s 
new leading man, was considered 
too handsome for his first Holly¬ 
wood picture assignment, so the 
United Artists studio manufactured 
a scar on his face and used the clip¬ 
pers on his well-groomed auburn 
hair to put him in character for his 
role as the Marine sergeant in 

“Rain,” which comes to the . 

theatre on ... 

Gargan, an Irish boy from Brook¬ 
lyn, N. Y., who became a Broadway 
sensation last season after a versa¬ 
tile career as broker’s assistant, de¬ 
tective, bookmaker and salesman, 
was bought from “The Animal 
Kingdom.” reigning Broadway stage 
hit, for his part opposite Miss Craw¬ 
ford. He is a strapping six-footer. 

Had to Buy Release 

Bill, as his cronies know him, had 
to buy his way out of “The Animal 
Kingdom,” in which he was paired 
with Leslie Howard. He had been 
given a test by Lewis Milestone, 
who had just become affiliated with 
Joseph M. Schenck, but when the 
United Artists unit was ready to 
start shooting the producers of 
“The Animal Kingdom” were loath 
to let him go, their reason being 
that he was nearly the whole show. 
But Bill was so anxious to get to 
Hollywood that he dug up a sum 
of money and bought his release. 

When he arrived at Catalina Isl¬ 
and, California, where the picture 
was photographed in its entirety, 
he encountered actors and actresses 
who had been working in the Cali¬ 
fornia sun for years and had, there¬ 
fore, deep-dyed tans. Bill’s face was 


white, for his Broadway engage¬ 
ments had prevented him even from 
spending week-ends at the shore. 

Synthetic Tan 

Ffowever, a little thing like the 
absence of a Tan would never feaze 
Producer Milestone. There wasn’t 
sufficient time to let Bill lay out in 
the sun until he became two or 
three shades deeper, and Milestone 
didn’t care to use make-up for it, 
so he sent a hurry-call to Flolly- 
wood for a sun-tan machine, and 
every minute Bill had to himself 
for the next two days was spent 
under that machine. For two nights 
he even slept under it, with an at¬ 
tendant on duty to regulate it. 

The result was that when actual 
picturization started, Gargan looked 
as if he had spent several months 
under the tropical sun. 

Working with Miss Crawford and 
Mr. Gargan in “Rain” were Walter 
Huston. Guy Kibbee. Matt Moore. 
Beulab Bondi, Ben Hendricks, Wal¬ 
ter Catlett, Kendall Lee, Frederic 
Howard and others. 


Made 350 Films 


Oliver Marsh, who photographed 
his 350th film, “Rain,” United Art¬ 
ists picture starring Joan Crawford 
has been a cameraman for twenty- 
two years and has worked with 
practically every important star, di¬ 
rector and producer during the en¬ 
tire history of the screen to date. 
Marsh’s duties have taken him to 
every country in the world except 
Java and Siam. 


Joan Crawford's Private Life 
as Zestful as That on Screen 


Star of "Rain" Vital, Moody 
Example of 


Joan Crawford, who will be seen 

in “Rain” at the ... 

theatre on .. is 

herself far more interesting, more 
vital, than any role she has created 
upon the screen. Restless, moody, 
high-strung, she makes full use of 
every hour as if she felt that life is 
all too short. She is a brilliant ex¬ 
ample of the modern girl, whose 
courage and ambition thrust all else 
aside. 

Anyone looking into those wide, 
gray-blue eyes must know she was 
born to be an emotional actress. 
It has taken time, of course—for 
the young woman started life as a 
dancer—but she is finally reaching 
her niche, and in her recent pictures 
she has displayed a marked increase 
of dramatic power, a finish and a 
polish in her acting that place her 
among the most important film 
stars of the day. 

Reaches Her Zenith 

In “Possessed,” in “Grand Hotel” 
and in “Letty Lynton” this dramatic 
power has been manifest, and now 
in the famed role of “Sadie Thomp¬ 
son” she reaches a zenith enjoyed 
by few Hollywood actresses. And 
in this role she completely reverses 
anything else she has contributed 
to the screen. 

Ever since she became a star, 
some three years ago, Joan Craw¬ 
ford has been the perfectly-groomed 
sophisticate. She has been copied by 
girls throughout the world. But 
here she is now in a role which 
makes her nearly the exact opposite, 
the role which served the late 
Jeanne Eagels so well upon the 
stage. 

Joan had wanted to play this part 
ever since she heard rumors that 
Lewis Milestone and Joseph M. 
Schenck had decided to do it. She 
had spirited competition for it, as 
Talullah Bankhead and several other 
stars had been tested for it, but she 
won out, even though she had to 
prevail upon Metro-Goldwyn-Mayer 
to loan her to another company for 
the first time. 

Company “Went Native” 

The picture was made in its en¬ 
tirety by United Artists over on 
Catalina Island, and the company 
was permitted to “go native” for 
the two months it required. Sub¬ 
merged in her part, Joan became 
Sadie Thompson, with frowsy curls, 
cheap clothes and flashy jewelry. So 
earnestly did she concentrate upon 
this character that she permitted 
herself to gain a few extra pounds. 

“You see,” she explained, “Sadie 
is that kind of a girl. She has 
curves and lure. She lets her hips 
move more freely when she walks, 
chews gum, and neither knows nor 
cares for the so-called social graces. 
But—she is very real.” 

Films Mean More 
to Her Than 
Society 

Kendall Lee Glaenzer Forsakes 
Drawing Room for 
Studios 


A Flollywood film career means 
more to Kendall Lee Glaenzer than 
a leading role in the highest social 
circles of New York, London and 
Paris. 

Miss Glaenzer, who is making a 
bid for screen recognition in the 
United Artists picture, “Rain,” 

which conies to the.theatre 

on ., said today that 

she hopes to continue indefinitely 
in pictures. A member of an old 
southern family, the New York and 
continental society beauty is the 
wife of Jules Glaenzer, vice presi¬ 
dent of Cartiers, internationally fa¬ 
mous jewelers. They maintain 
homes in New York, London and 
Paris. 

When Miss Glaenzer met Lewis 
Milestone in New York a couple of 
months ago, the director laughingly 
remarked that she was the type of 
personality he had in mind for the 
part of Mrs. MacPhail, the doctor’s 
wife, in “Rain.” The society woman 
surprised him by suggesting a film 
and voice test, and when it proved 
so successful and the Joseph M. 
Schenck organization discovered 
she was in earnest about seeking a 
screen career, she was signed for 
the role. 

Miss Glaenzer was born in Wash¬ 
ington, D. C., and educated in pri¬ 
vate schools. 

She is the sister-in-law of Rock¬ 
well Kent, writer, artist and ex¬ 
plorer. 


and High-Strung—a Brilliant 
Modern Girl 


Joan Crawford 
Reaches New 
Heights 


Sadie Thompson in “Rain” Best 
Thing She Has 
Done 


(Review) 

If there remain any skeptics who 
doubt that Joan Crawford should 
be placed at the very forefront of 
Plollywood’s leading dramatic ac¬ 
tresses, those skeptics should not 
fail to include “Rain,” the United 

Artists picture at the . 

theatre, in their entertainment bud¬ 
gets. For here is a characterization 
to win the hearts of even the most 
skeptical. 

The startling feature is that the 
role of Sadie Thompson is an en¬ 
tirely new departure for Miss Craw¬ 
ford. Never before in her great 
gallery of portrayals has she essayed 
one like it, and yet there is prob¬ 
ably no actress in Hollywood—or 
on the stage either, for that matter 
—who could approximate the art¬ 
istry she displays. 

The Modern Girl 

Joan Crawford had come to be 
known as the exponent of the mod¬ 
ern girl, she had been known as the 
perfectly-groomed sophisticate. But 
here she is portraying a character 
of another generation, a young wo¬ 
man of questionable morals, and she 
does it as if she had been doing this 
sort of portrayal from the first. 

“Rain,” of course, has had the ad¬ 
vantage of production by Lewis 
Milestone, that surprising director- 
producer who gave us “All Quiet on 
the' Western Front,” “The Front 
Page” and other masterpieces. And 
“Milly” could not possibly produce 
an indifferent film. Besides which, 
the brimstone-smelling missionary is 
portrayed by Walter Huston, one 
of the best character actors upon 
stage and screen, and William Gar¬ 
gan, last season’s Broadway stage 
sensation, has the role of the young 
Marine sergeant. So, you may ask, 
how could the picture go wrong? 

Adapted by Anderson 

As you probably know, “Rain” is 
an adaptation by Maxwell Ander¬ 
son of the stage play by John Col¬ 
ton and C. Randolph, which in turn 
was adapted from the W. Somerset 
Maugham story for Jeanne Eagels. 
It concerns itself with a young wo¬ 
man of limber morals who finds 
herself quarantined by cholera on a 
South Sea island with other pas¬ 
sengers of the ship on which she 
had been bound for Apia. It is the 
morals of the girl contrasted to the 
rigorous teachings of the reformer 
which provides the background of 
the story. That, and the incessant 
rain whose monotony finally drives 
the entire company to a state little 
short of insanity. 

Miss Crawford never has attained 
such artistry as she displays here, 
and her ecstasy seems to have found 
its way to every other member of 
the company, Huston and Gargan 
are superb, and so are Beulah Bon¬ 
di, Guy Kibbee, Matt Moore and 
Walter Catlett. 

Photography Superb 

In fact, every least member of the 
company, even down to the native 
extras, appears to have caught the 
fervor with which Producer Mile¬ 
stone has permeated his story. 

The photography, which I under¬ 
stand was done on the island of 
Catalina, off the coast of California, 
is some of the best seen here in 
many a moon. In fact, “Rain” 
must be put down as one of the 
best pictures of the season. 



in a scene from "Ra in' 


4—1 Col. Scene (Mats 05; Cuts 30) 
















































ALL THE NEWS THAT’S FIT TO PRINT ON “RAIN” 


Sound Reproduction in “Rain” 

Hollywood’s Highest Mark to Hate 

New Wide-Range Film, Recently Perfected By Western Electric, 
Used for First Time 



cJocin l. raiu ford and William Gorgon in a scene from Rain 


3—2 Col. Scene (Mats 10c; Cuts 50c) 


Short Biographies 

JOAN CRAWFORD WALTER HUSTON 


“Rain,” the Joan Crawford pic¬ 
ture which comes to the . 

theatre on .., marks 

what is claimed to be the ^greatest 
single advance in sound perfection 
since the advent of the talkies, this 
being the first picture to be pro¬ 
duced in Hollywood with the newly- 
developed wide-range recording sys¬ 
tem, which insures a naturalness 
heretofore impossible of attainment. 

The new system is the latest per¬ 
fection to come from the laborator¬ 
ies of Western Electric. In non¬ 
technical terms, it extends the fre¬ 
quency range of sounds that can be 
recorded upon film—the increase be¬ 
ing from 5,000 cycles to 8,000—and 
this results in an enormous improve¬ 
ment in articulation and sound 
effects. 

In other words, the effect is much 
the same as that which would re¬ 
sult if the musical scale were in¬ 
creased one octave. 

Chief advantages of the new svs- 


Marking the first time that the 
United Artists has established a com¬ 
plete picture-making plant on location, 
many miles from Hollywood, the unit 
engaged in the production of “Rain,” 
starring Joan Crawford, at Catalina 
Island Isthmus, was equipped to create 
the finished picture without studio con¬ 
tacts. 

Miss Crawford and her supporting 
players, Lewis Milestone, director, and 
his staff, and several hundred other 
persons connected with the filmization 
of the romantic tropical drama, re¬ 
mained at Catalina Isthmus, about 
twenty miles from the Island city of 
Avalon, until the final scene in “Rain” 
was completed. 

A Natural Locale 

Both exteriors and interiors were 
filmed in natural settings, authentic 
reproductions of the beach settlement 
on the South Sea island of Pago Pago, 
locale of the W. Somerset Maugham 
story adapted for the screen by Max¬ 
well Anderson. 

A small army of men worked at Cat¬ 
alina Isthmus for a month before the 
players and directorial staff arrived, 
building sets which covered several 
acres, transplanting trees and luxuri¬ 
ant foliage to create the atmosphere 
of Pago Pago, and establishing the 
hundred and one various kinds of fa¬ 
cilities necessary to the complete pro¬ 
duction of a special feature picture. 

Barbers Active 

A carpenter shop, wardrobe depart¬ 
ment to handle several hundred prin¬ 
cipals and extras, blacksmith shop, 
paint shop, hot-house to insure daily 
supply of tropical plants and flowers, 
electrical shop, rain-making plant, hos¬ 
pital and first aid stations, make-up 
department, sound reproduction and 
recording department, film cutting- 
rooms and projection rooms to show 
the daily “rushes” were in operation 
on location. 

There was even a barber shop, to 
trim the hair of Walter Huston, play¬ 
ing the fanatical reformer; William 
Gargan, ap’pearing opposite Miss 
Crawford in the role of the Marine 
sergeant; Guy Kibbee, Walter Cat¬ 
lett, Matt Moore, and other male prin¬ 
cipals. Although the company spent 
approximately two months in the ac¬ 
tual filmization of “Rain,” the action 
of the story transpires within a peri¬ 
od of a few days. The hair of Gar¬ 
gan, handsome six-footer from the 



Joan Craiuford, star (/"Rain' 

6—1 Col. Star Drawing 
(Mats 05c; Cuts 30c) 


tern is in recording sound effects 
out of doors. “Rain,” which Lewis 
Milestone made almost entirely on 
Catalina Island, was therefore an 
ideal selection for its debut. Experts 
point out that the recording of fall¬ 
ing rain, which is composed of many 
high frequencies, has in the past 
sounded too much like escaping 
steam. Now, they say, it will seem 
as natural to audiences as if they 
were listening to it in real life. 

* As a matter of fact, the improved 
recording extends over the entire 
picture. There is a much finer re¬ 
production of voices, especially 
those of women, and the articulation 
of the entire cast is the best yet 
produced in the talkies. 

“Rain,” a United Artists picture, 
stars Joan Crawford, and has in its 
principal supporting roles Walter 
Huston. William Gargan, ATatt 
Moore, Walter Catlett, Guy Kibbee. 
Beulah Bondi, Kendall Lee and 
several others. 


New York stage, had to be close- 
clipped every third day to keep him 
in character, and Huston’s the other, 
actors’ hair was trimmed often to 
jibe with the story’s time element. 

Tent City Built 

A tent city sprang up to augment 
the housing facilities at Catalina Isth¬ 
mus, and officers and crews of two 
ships, a large steamer and a four- 
masted schooner being used in the film¬ 
ing of “Rain,” were eating and sleep¬ 
ing aboard their vesels. 

Enough electricity to illuminate the 
homes and^ buildings of a city of sev¬ 
eral thousand population, was used 
daily to light the big sets and fur¬ 
nish power in filming “Rain.” 


LEWIS MILESTONE 


Lewis Milestone, director of the 
United Artists picture, “Rain,” 
starring Joan Crawford, which 

comes to the . theatre on 

., was born in Odessa, 

Russia. 

Son of a well-to-do manufacturer, 
young Milestone went to Berlin to 
attend a polytechnical school, and 
instead of returning home he de¬ 
cided to see America first. 

With two university friends, Mile¬ 
stone embarked from Hamburg, but 
something went wrong with the 
budgeting of his finances, and he 
and his companions found them¬ 
selves stranded in New York City 
with six dollars among them. Mile¬ 
stone wrote his father for return 
fare, but the head of the family 
replied: “Now that you are in the 
land of Liberty and Labor, roll up 
your sleeves and go to work.” 

He found a job in a factory at 
four dollars a week. But he lost it 
after a row with a foreman. The 
next day he got a better job, and 
continued to advance in the business 
world until the United States en¬ 
tered the World war. 

He enlisted in the Signal Corps, 
in the photographic division, where 
he served with two other youil" 
men. Josef Von Sternberg and Wes- 
le}"- Ruggles, who also were to be¬ 
come famous as motion picture 
directors. 

After the Armistice. Milestone 
went to Hollywood and became an 
assistant cutter, serving in various 
studios and eventually gaining the 
status of full-fledged cutter and film 
editor. He later became a writer 
and exnert on story ideas. His 
first directorial assignment was 
“Seven Sinners.” This was fol¬ 
lowed by “The Cave Man.” 

“Two Arabian Knights” brought 
him recognition as one of the fore¬ 
most men in his profession. TTi = 
other nroductions include “Tb~ 
Racket.” “The Garden of Eden.” 
“Betrayal.” “All Ouiet on the West¬ 
er” Front” and “The Front Page.” 

Milestone’s loyalty to his aides R 
proverbial in Hollvwood. Most o f 
the members of his staff have been 
with him since the beginning of his 
directorial career. 


In Natural Setting 


“Rain,” United Artists picture 
starring Joan Crawford under the 
direction of Lewis Milestone, was 
made entirely in natural settings at 
Catalina Island Isthmus, marking 
the first time that the studio has 
filmed all interiors outside the 
studio in Hollywood. Walter Hus¬ 
ton and other personalities support 
Miss Crawford in the romantic trop¬ 
ical drama based on Somerset 
Maugham’s famous story. 


Joan Crawford, the 1932 Sadie 
Thompson of “Rain,” which comes 

to the . theatre on .. 

first saw the light of day in San 
Antonio. She was born in the at¬ 
mosphere of the theater, for her 
father operated a chain of play¬ 
houses in the Southwest. 

When Joan was six months old 
the family moved to Lawton, Okla. 
where she spent her childhood. Joan 
learned to dance almost as soon a' 
she was able to walk. She also dis¬ 
played talent on the piano. 

When she was seven the family 
moved to Kansas City, Mo., where 
the future star was placed in a con¬ 
vent, and a year later she was 
placed in a private school. It was 
during her school days in Kansas 
City that she won her first prize for 
dancing in public. She later was to 
acquire a roomful of silver cups for 
her exceptional talent. 

Joan went on the stage at the age 
of sixteen, in the chorus of a mu¬ 
sical show playing middle-western 
cities. But the show soon closed, 
and she landed a job in a revue at 
a Chicago cafe. Other cafe engage¬ 
ments followed, and in Detroit one 
of the Shuberts saw her dance and 
offered her a role in the chorus o r 
“Innocent Eyes,” which was being 
tried out before opening in New 
York. 

She augmented her income on 
Broadwav by singing in Harrv 
Richman’s supper club after the 
evening performances at the theater. 
Film executives, attracted by her 
talents and personality, arranged ? 
screen test and offered her a con¬ 
tract in Hollywood. 

During her early career in the 
film capital she played small parts, 
then won a fairly important role in 
a Jackie Coogan picture, “Old 
Clothes.” The role of the dancer 
in “Sallv. Irene and Mary” sky¬ 
rocketed her to screen fame. 

“Our Dancing Daughters” won 
her stardom. 

Other pictures in which she hn r 
nlayed stellar roles include “Our 
Modern Maidens.” “Untamed.” 
“Montana Moon,” “Our Blushin” 
Brides.” “Paid,” “Dance FooF 
Dance,” “Laughing Sinners.” “ThF 
Modern Age.” “Possessed,” “Grand 
Hotel” and “Letty Lynton.” 

Miss Crawford is five feet, fon- 
inches in height, weighs 115 to 1 9 ° 
pounds and has reddish-brown hair 
and blue eyes. 

She has a fine soprano voice. Her 
favorite pets are Scottish terriers 
She is partial to sport clothes, and 
likes to wear lounging pajamas. 

She is an expert needle-worker 
and makes many cross-stitch and 
hooked rugs. 

She is athletic and is an expert 
swimmer and tennis player. Slw 
likes to ride a bicycle. 

Her “best friend and severest 
critic” is her husband, Douglas 
Fairbanks, Jr. 

Archeological Note 


Skeletons of aboriginals who in¬ 
habited Catalina Island hundreds of 
years ago were discovered by film 
workers during construction of sets 
for “Rain,” United Artists picture 
starring Joan Crawford. The bones 
were unearthed near the beach at 
the Isthmus, which has been trans¬ 
formed into tropical Pago Pago, lo¬ 
cale of the romantic tropical dranri 
based on W. Somerset Maugham’s 
famous story. 


Walter Huston, who plays the 
fanatical reformer in “Rain,” which 

comes to the . theatre on 

., was born in Toronto. 

Intended for an engineering ca¬ 
reer, he early showed dramatic tal¬ 
ent, and, after appearing in amateur 
theatricals, Huston embarked on a 
career in vaudeville that was to 
take him into every city and most 
of the smaller communities of the 
United States and Canada during 
the next fifteen years. 

Huston’s ability to portray any 
kind of role brought him to the at¬ 
tention of New York producers, and 
he became one of Broadway’s best- 
remembered character actors and 
stars. In his later years on Broad¬ 
way, before he transferred his tal¬ 
ents to the screen, he was starred in 
hits such as “Desire Under the 
Elms,” “Kongo,” “The Barker” and 
“Elmer the Great.” 

Huston had three pictures, “The 
Lady Lies,” “Gentlemen of the 
Press” and “The Virginian” to his 
credit before he permanently affil¬ 
iated himself with films. Brought to 
Hollywood by United Artists to 
create the title role in D. W. Grif¬ 
fith’s “Abraham Lincoln,” he has 
remained and found his services in 
constant demand. 

Huston’s pictures include “Th- 
Bad Man,” “The Virtuous Sin,” 
“The Criminal Code,” “The Ruling 
Voice,” “The Star Witness,” “The 
House Divided,” “Law and Order,” 
“The Woman from Monte Carlo,” 
“Beast of the City,” “The Wet Pa¬ 
rade,” “Night Court” and “The 
Panic Breaker.” 

Huston is slightly over six feet 
in height, weighs 180 pounds; and 
has gray eyes and dark hair. 


WILLIAM GARGAN 


William Gargan, Broadway lead¬ 
ing man who makes his Hollywood 
debut as the Marine sergeant in the 
United Artists picture, “Rain,” 

which opens at the .theatre 

on., was born in Brooklyn. 

His family had hopes that he 
would study for the priesthood, but 
his brother, Edward, was doing 
well in the theatre so Bill became 
stage-stricken too.. Ed got him a 
job and the novice forgot about 
everything but the stage. 

Gargan won his first big success 
in “Aloma of the South Seas,” and 
before the long Broadway run of 
the play ended, he had played every 
male role. He also directed two 
road companies of “Aloma.” 

He plaj'-ed in “Chicago,” “The 
War Song,” “Not Herbert,” “City 
Haul.” two productions for the The¬ 
ater Guild, “Raw China” and “HE” 
and many others. It was his biggest 
success, “The Animal Kingdom.” 
that brought him to the attention of 
film producers. 

Gargan is six feet in height, 
weighs 175 pounds and has blue 
eyes and reddish hair. He is an all- 
around athlete, being especially pro¬ 
ficient in boxing, swimming and 
handball. 


A 1200-Ton Prop 

The largest and heaviest sinele 
“prop” ever used in a motion pic¬ 
ture, a 1200 ton, four-masted 
schooner, was towed from San 
Francisco to Catalina Island Isth¬ 
mus and anchored as background 
atmosphere during filming of 
“Rain,” United Artists picture star¬ 
ring Joan Crawford under the direc¬ 
tion of Lewis Milestone. 


Rules Emotions 
By Phonograph 
Records 


Joan Crawford Turns on Tears 
At Will in Studio 


Music which the audience never 
hears plays a vital part in Joan Craw¬ 
ford’s interpretation of her screen 
roles. 

The star of the United Artists pic¬ 
ture, “Rain,” which comes to the .... 

theatre on., with Joan Crawford 

in the starring role, listens to every¬ 
thing from grand opera and sym¬ 
phonies and crooners and popular airs 
to help her get in the mood for scenes. 

Phonograph Used 
A phonograph, operated by an ex¬ 
pert who has worked with her for five 
years and who knows what records 
to play to fit her moods, is the star’s 
constant companion on the set. Hun¬ 
dreds of records, made by the greatest 
musical organizations and artists in the 
United States and abroad, accompany 
Miss Crawford every place she goes 
when she is working in a picture. 

At the island location, where Miss 
Crawford created the role of Sadie 
Thompson for the talking screen in 
the romantic tropical drama based on 
W. Somerset Maugham’s famous 
story, the star’s musical aide was 
always ready to play a selection just 
before she started a scene. 

Gaining the Mood 
For example, if she was suddenly 
required to step into a crying scene, 
she paced back and forth in a secluded 
corner of the set, then a record such 
as “Estrellita,” “Moonlight Sonata,” 
“Sylvia” or “The Swan” was played, 
and the tears began to flow. 

Massenet’s “Elegie,” “Romance,” 
“Chanson Triste” and several Russian 
airs are among Miss Crawford’s fav¬ 
orites when tears are needed. 

For dramatic moods she likes instru¬ 
mental recordings of Wagnerian 
operas such as “Tristan and Isolde,” 
“The Flying Dutchman” and “Walky- 
rie,” portions of Franz Liszt’s “Les 
Preludes,” the Franck Symphony in 
D minor, and the music of Grieg. 

When she has light, happy scenes to 
enact, she is fond of music from “The 
Merry Widow” and selections by Vic¬ 
tor Herbert and Franz Lehar. 

Between scenes, when she is relax¬ 
ing, Miss Crawford likes good popular 
music and songs by some of the mod¬ 
ern crooners. Bing Crosby is one of 
her favorites. 

Has Large Library 
Eddie Clermont, phonograph opera¬ 
tor who started with Miss Crawford 
in the silent picture days, is constantly 
adding to the star’s library of records, 
one of the largest in the film colony. 

After working with her for years, 
he thinks she is the greatest person in 
the world, and the most considerate of 
everybody associated with her. 


NATIVES LEARN 
SPIDERS BITE 
HERE, TOO 

But They Had to Be Told That Bite 
Was Electricity 


Native extras working bare-footed 
in the United Artists picture, 
"Rain,” starring Joan Crawford, 
which was made entirely in natural 
settings at Catalina Island Isthmus, 
discovered after one day of work 
that they should have heeded Direc¬ 
tor Lewis Milestone’s warning not 
to step on wet spiders. 

These particular “spiders” were 
splicing blocks for electric cables 
which carried power to the sets for 
lighting, operation of a rain-making 
plant, and other purposes. 

The natives were playing atmos¬ 
pheric roles at the end of a pier 
where Sadie Thompson, Miss Craw¬ 
ford’s role; the fanatical reformer, 
Walter Huston, and other passen¬ 
gers disembarked from a ship at 
the tropical island of Pago Pago in 
the opening sequences of “Rain.” 

Water pouring down upon the set 
from a net-work of perforated pipes, 
sometimes grounded electrical ap¬ 
paratus, and as salt water is a more 
positive conductor than fresh water, 
the members of the company had 
been warned to keep away from the 
“wet spiders.” 

In the middle of a scene one of 
the scantily-attired natives stepped 
on a splicing block. He jumped 
several feet into the air and let out 
a yell that all but knocked the ear¬ 
phones off a sound-recording expert. 

Action had to be started again, 
and from then on the natives kept 
away from “spiders.” 


Sergeant Too Handsome 


Joan Crawford’s new leading 
man, William Gargan, who plays 
opposite her in the United Artists 
picture, “Rain,” was considered too 
handsome when he came to Holly¬ 
wood from Broadway to create the 
role of the Marine sergeant for the 
talking screen, so studio facial ex¬ 
perts put a deep, synthetic scar on 
his face. 


Complete City Built on Catalina 

to Film “Rain” in Natural Setting 

Whole Production Unit Isolated for Two Months 
Miles Away from Hollywood Studios 


















































Let These Lobby Cards Draw The Crowds 


To Your Theatre 


RAIN 

Order Blank 


Send to 

Manager... 

T own. 


...Theatre.... 


(These Prices Prevail for United States Only ) 


| Price 

How Many 

$0.15 


.45 


-90 


2.40 


.07 


3.00 


2.00 


.10 


.80 


.40 


.75 


.25 


.15 


3.50 


Mat 

Cut 


$0.10 

.50 


.10 

.50 


.10 

.50 


.05 

.30 


.05 

.30 


.05 

.30 


.30 

1.00 


.20 

.75 


.20 

.75 


.10 

.50 


.10 

.50 


.10 

.50 


.05 
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.05 

.30 


.10 

.50 
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POSTERS (Lithographed): 
One Sheet... 


Three Sheet... 

Six Sheet............ 


Twenty-four Sheet........ 

WINDOW CARD (Lithographed)..... 

BLACK AND WHITE SQUEEGEE PHOTOS, 8 x 10: 
All purposes (30 in set; including newspaper, lobb; 
star heads)....... 


Special First Run Stills (20 in set).. 

Single Copies, each.I........ 

Special Set Fashion Stills (8 in set). 

LOBBY DISPLAY CARDS: 

Hand colored, 22 x 28, each.................. 


Hand colored, 11 x 14, set of eight..... 

INSERT CARD, Hand Colored, 14 x 36, each... 

SLIDE, COLOR ED.jj..... > ..... 

HERALDS, per 1,000..... 


1— Two Col. Star Head Drawing..... 

2— Two Col. Scene (Crawford and Huston)... 

3— Two Col. Scene (Crawford and Gargan)... 

4— One Col. Scene (Crawford and Kibbee) ... 

5— One Col. Scene (Crawford and Gargan)... 

6— One Col. Star Scene Drawing.. 

7— Four Col. Ad..... 

8— Three Col. Ad....... 

9— Three Col. Ad..... 

10— Two Col. Ad. 0 ... 

11— Two Col. Ad....... 

12— Two Col. Ad. 

13— One Col. Ad..,. . . 

14— One Col. Ad..... 

15— Two Col. Ad Slug...... 

16— One Col. Ad Slug... 


Complete set "RAIN” Mats... 


...$1.70 


Complete set "RAIN” Cuts...$7.80 

. Trailer from National Screen Service 


Apply at your i 


: United Artists Exchange for CUTS and MATS 


14 x 36 


11 x 14 

Exhibitors duly licensed to exhibit the 
picture mentioned herein are authorized to 
use the advertising material and ideas con¬ 
tained in this book solely for the purpose 
of exploiting the picture named herein and 
for no other purpose. The use of such ad¬ 
vertising material and ideas by all other 
persons is prohibited. Any infringement of 
this registered copyright will be prosecuted 
under the law. 

Copyright MCMXXX1I, by United Art¬ 
ists Corporation, New York, N. Y. 


There's real showmanship urge to these vividly colored lobby 
accessories. The contrasting color schemes lift the 11 x 14’s, 
22 x 28’s and the 14 x 36 card right out of the ordinary groove. 
Interesting highlights of "Rain” are illustrated in eye-arresting 
fashion. Provocative scenes and romantic moments are skilfully 
woven into these lobby decorations. 

Local merchants will be more than eager to display these cards 
in their windows. They are ever on the lookout for really novel 


material to attract the attention of the passersby. Be sure your 
theatre imprint and play date is featured prominently in this 
connection. 

For more than a week previous to your opening date of "Rain” 
these accessories should decorate your lobby. They will create 
advance teaser interest and tie in directly with the ads you run 
in the newspaper ahead of opening days. Remember these lobbies 
create a flash that you can translate into cash. 


JOSEPH M. SCHENCK 

Qc'cm 

(RHIDFORD 

r r i n 

WALTER HUSTON 


(Title Card) 

The Exhibitors’ Service Department of the 
UNITED ARTISTS CORPORATION 
wants to cooperate with you 
If there is any additional information or 
help you desire in connection with the ex¬ 
ploitation of this picture— 

Wire or Write 
HAL HORNE, 

Advertising & Publicity Dept., 

United Artists Corp., 729 7th Ave., 
New York, N. Y. 
or your nearest 

UNITED ARTISTS EXCHANGE 


LEWIS 

MILESTONE 

production 

FROM A STORY BY 

W SOMERSET 
MAUGHAM 

UNITED 

ARTISTS 

PICTURE 




























































































































MAKE THE WHOLE TOWN COOPERATE 

BY SELLING DEALERS SPACE IN 

THIS HERALD 


Heralds are miniature billboards and afford you an opportunity of smashing home a message to 
your patrons at very slight cost. The herald prepared on "Rain” has been reproduced in rich, warm, 
attractive colors that will catch the eye of your patrons and leave them with an urge to see the picture 
when it plays your theatre. The back page of this accessory has been left blank for the imprint of local 
dealers who can help defray the cost of buying and distributing this high-powered seat-seller. 


Flicker Books 
Sell Tickets 

A flicker book has been 
made picturing the action of 
one of the dramatic scenes in 
"Rain" with Joan Crawford and 
Walter Huston. You thumb the 
pages and the characters move 
as in life. 

On the reverse side is space 
for theatre imprint. Give 
these booklets away to kids at 
matinee shows. Also tie-up 
with local merchants selling kid 
clothes whereby he buys and 
distributes the books. 

They are especially priced at 
$8.50 per thousand, and $1.00 
per thousand extra for imprint. 
They measure 2|/4 x 3 1 /} inches. 

Order them direct from 
Moviescope, Inc., 49 Broadway, 
New York City, N. Y. 


TELL THEM WITH TRAILERS 

To permit you to take full advantage of the advertising possi¬ 
bilities of your screen, a punchy trailer, complete with interest- 
arousing scenes and strong sales copy, has been prepared for your 
use. 

Trailers enable you to reach the people who make up the back¬ 
bone of your audience and afford you an opportunity of striking 
home the salient points of "Rain” in terms of entertainment. 

National Screen Service has prepared a trailer which not only 
gets its message home in very brief time, but also, through its 
mounting and artistic finish, conveys to the patron the production 
values that are to be found in "Rain.” 

Write for special contract arrangement 

NATIONAL SCREEN SERVICE, Inc. 

126 West 46th St., N. Y. C. 1307 So. Wabash Ave., Chicago, Ill. 

1922 So. Vt. Ave., Los Angeles, Calif. 

300 V 2 So. Harwood St., Dallas, Tex. 


Above—Cover of 
Herald 

Right — Inside 
spread of Herald 

Herald Colors 
Red and Green 



HERALDS 
COST 
ONLY 
$ 3 .50 

per thousand 



JOSEPH M.SCHENCK 


(BY COURTESY METRO-GOLDWYN-MAYER CORP.) 


There they stood, the 
three of them: she, a 
woman accused of 
shame; he, the accu¬ 
ser; and between them 
both the marine who 
loved her — shame or 
no! A veritable storm 
of emotions in which 
the incomparable Joan 
reaches new and bril¬ 
liant heights. 


U1ALTER HUSTON 

@4 LEWIS MILESTONE 

k PRODUCTION 


e n. c 

V TUI STORY BY > 

W. SOMERSET 
M4U6PAM 


UNIT ED 
ARTISTS 

JPICTURT. 


BRING THEM IN WITH THESE ACCESSORIES! 

Accessories are the backbone of your contact with the public. Use them for all they are worth. 
Everything you can possibly need in the way of advertising material has been prepared for your use on 
this picture. On this page you will find the heralds and slide. Then there is a flashy array of litho¬ 
graphs including one, three, six and twenty-four sheets. Large heads of stars are brought out in vivid 
colors to catch the eye. Use these cut-outs for your marquee. 

Lobby Displays—this material is to be used in your lobby, the show-window of your business. 

Cuts and mats have been prepared and are illustrated in this press book. Make use of the stories and 
sell your local editors on the idea to run photos of the leading characters. 

All this material has been prepared to assist you in putting over a whale of an exploitation campaign. 


Your 

Slide 
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UNITED ARTISTS CORPORATION 
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Complete EXHIBITORS 
CAMPAIGN BOOK 
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U. S. POSTAGE 
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Permit No. 8840 



11—Two Col. Ad (Mat 10c; Cut 50c) 
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Scanned from the United Artists collection at the Wisconsin 
Center for Film and Theater Research. 


Digitization and post-production completed in the University 
of Wisconsin-Madison's Department of Communication Arts, 
with funding from the Mary Pickford Foundation. 



www.marypickford.org 
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